xli:xl'.E-l

Seoul Local
Market

MEFE BHE J10|=

Seoul Local Market Brang Guidelines




Seoul Local Market Brang Guidelines

Intfroduction
D2t 2] X|&

MEZEE{C] Brand Identity Systemoi| 221l 7|= /%1t M Kof|
XEMEMN MEHEIS] SYE O[0|X| SHE QI8 Zf MEARSS BHEA|

Y i
i

4
el
=l
ot A rlo
il

A& QAE0] oF22| 2851 MZHel Guide Systemol2t eiX|ete A
280 A0IM Hxjoh AREE7E MEX| QR0 06j2] M2HES| A2
tOIHIE|EIS Xfohgt 2247t UOTZ AL At Al FO|S 7800 Bt
et 2 olFZo] +5E 2 7ES S22 ofdet = AL8310{0F 5t 2I9|2
TEHHA LIS S HAsH M = OHEIC

B O

2 HRYe M2EEQ Identity System EE3H X[FAM0|E2 FHHOZ
QE0]| EEALL EXE|0IME QtEH, M UE A| ozt FE0F 26t
CHOJSE D MI%} 220t SAJ0] BHEA] 2] a=E|0{0F BT

=r

ot CIRIRI AAIBO] U0 SXISIES SHORHL, 2 Dlir o] £Z/X| 22
7 |Ete] ool it Fto] RSt ZLol= 2 o] 228 BEOIL 7o
S92t Sslofr e, et 85 Jol=hlol B 32 s

34 EAC YR
HEO = HEXI0P 29 2 M7HE ot & Esi{of Sl

Ui




Brand Platform
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LOGOTYPE
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Concept
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Grid Systam / Clear Space
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Main Color

PANTONE 3395U
CMYK C76 MO Y56 KO
RGB RO G175 B139

PANTONE 7694C
CMYK C100 M80 Y50 KO
RGB RO G69 B103

PANTONE CoolGray 11C
CMYK C73 MB5 Y58 K14
RGB R84 G86 B0

Metalic Colors

PANTONE 8384C

SUB POINT COLOR

PANTONE 2039C
CMYK C0 M90 Y27 KO
RGB R255 G10 B115

PANTONE 7548C
CMYK CO M30 Y90 KO
RGB R255 G180 BO

PANTONE 2174C
CMYK C90 M20 YO KO
RGB RO G130 B255

PANTONE 877C
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Incorrect Usage
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Brand Pattern
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Collaboration
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